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GDP: Household Consumption & Investment Are Stable

GDP CONTRIBUTION GDP SECTOR
BY SECTOR (%) GROWTH

\u

EXPORT/GDP 19%

IMPORT/GDP 18%

31 NET EXPORT 1% HOUSEHOLD o044 5042 2013 2014 2015 | QU416 Q2'46 Q216 Q4'16 QU7 Q247 Q3'17 Q417
CONSUMPTION
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GOVERNMENT
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Source: AC Nielsen, 2017
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Indonesian Middle Class: We’ve just started

Spending* 2003 2010
USS 10-20 0,3% 1,3%







Baby Boomers
(1945-1960)

Cald Wwar
Post-War boom
"Swinging Sixties"
Apollo Moon landings
Youth culture
Woodstock
Family-orientated
Rise of the teenager

33%

Job security

Early information
technology (IT) adaptors

Organisational — careers

abs are for life

Jobs are fo are defined by employers

“Percentages are appraxirmate at the time of publication.

O

Television

N

Telephone

M na
Face-to-face ideally, but
telephone or e-mail if required
[ ] -y @
Face-to-face ideally, but
increasingly will go online

Generation X
(1961-1980)
Erd of Cold War
Fall of Berlin Wall

Reagan / Gorbachey

Thatcherism
Live Aid
Introduction of first PC
Early mobile technology
Latch-key kids;
rising levels of divorce

35%

Work-life balance

Digital Immigrants
Early "portfolio” careers

— loyal to profession, not
necessarily to employer

-

Personal Computer

N R

E-mail and text message

R N4

Text MESssdaqing or e-rmadi

[ L]
~Ypg
Online — would prefer

face-to-face if time permitting

Generation Z
{Born after 1995)

Econormic dewnturm
Clobal warming
Clobal focus
Mobile devices
Erergy crisis
Arab Spring
Produce own miedia
Cloud computing
Wiki-leaks

Currently employed in
either part-time jobs or
new apprenticeships
Security
and stability

"Technohalics” - entirely dependent

on IT; limited grasp of alternatives

Carper multitaskers
seamlessly between organis
and “pop-up” busine

Coogle glass, graphene,
Nana-cormputing,
3-D printing, driverless cars

Hand-held {or integrated into
clathing) communication devices

sa* ]

Facetime

Solutions will be digitally
crowd-sourced




Millennials Spends More Money

- T
i Ve A
LN
“I spent ... amount of “I spent... amount of “I spent ... amount of
every month to every month to every month to
eat outside, go to cinema buy body, face and hair buy clothes and
and recreation” treatment” accessories”
ALL PEOPLE IDR 144,263 IDR 38,923 IDR 138,603
GENERATION Z [ IDR 112,246 ] [ IDR 24,128 ] [ IDR 91,416 ]
GENERATION X IDR 140,914 r IDR 39,894 | ! IDR 140,432 ~
sasvBoomers | IDR98,9504 | IDR 21,951 IDR 121,352
SILENT GENERATION IDR 64,652 IDR 7,870 ! IDR 76,689

Source: Nielsen, 2015



Remember!!! Gen Y Are Less Loyal Customers

Do you think that the millennlals are more, Hotel selectlon criterla ranked by Importance
or less loyal customers than previous
?
PEnET o Price-value ratio

Hotel Location

Online reviews

Iy S "
Peer recommendations INEEEEEG_————
B====7F
Brand image I
—

Loyalty programme

* Millennials are less loyal customers
Millennials are more loyal customers
®"The same

Source: A Bridge.Over Group, 2017




Established Incumbent vs New Challenger

Versus
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Infrastructure-Driven
Economy
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Infrastructure Development on All Sectors

113 433

Road infrastructure 733 15% 106
Railway infrastructure 226 5% 172 42 ] l
Sea transportation 591 12% -
Air transportation 144 3% , )
- Central Regional SOEs Private  Total
Land transportation 47 1% Govt Govt
Urban transportation 86 2%
Electricity infrastructure 1,000 21%
Oil & gas infrastructure 507 11%
Telecommunication and Information infrastructure 280 6%
Water resources 451 9%
Drinking and waste water 403 8%
Housing 328 1%
Total 4,796 100%
Annual spending 959 20%
APBN-P 2016 2,083
APBN-P for infrastructure 2016 314 33%
Private portion 645 67%

Source: AC Nielsen, 2017
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Retail Industry Has Decreased

55 FMCG FOOD NON FOOD

2016 YTD June YTD June 2016 YTD June YTD June 2016 YTD June YTD june

\ 16 17 / 16 17 16 17
I Unit Value Change Volume Change —o—Nominal Growth
* Instant Noodles * Beverages * Personal Care
* Coffee e Cooking & Seasoning * Home Care
* Powder Milk * Breakfast * Pharmaceuticals
* Biscuit * Indulgences
* Etc.  Dry Food

Source: AC Nielsen, 2017



The Growth of Manufacture Industry is Only 4%

Grafik 10.1
Pertumbuhan Produksi Industri Manufaktur Besar dan Sedang Triwulanan {y-on-y)
Triwulan II-2015-Triwulan 11-2017
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Source: BPS, 2017



Negative Growth in Automotive Industry

CAR SALES (000 UNIT) MOTORCYCLE SALES (000 UNIT)

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

mQl ®=Q2 =®=Q3 mQ4

R s L 1w

Source: AC Nielsen, 2017




#3

The Rise of Leisure
Economy



The Shift: From Goods-Based to Leisure Consumption

600

5.50

500

4 .50

400

Pertumbuhan Leisure vs Non-Leisure (yoy)

X

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

v LeliSUre Non-Leisure

Source: Faisal Basri, 2017

“Jadi shifting-nya
adalah mengurangi
konsumsi yang tadinya
non-leisure untuk
konsumsi leisure,”
ucap Ketua BPS,
Suhariyanto.






The Emergence of Mall Lifestyle

BOSAN YANG LAMA’ Penjualan di mal-mal konvensional mengalami

KONSU M EN PI LI H penurunan. Riset BCA Sekuritas menyebutkan,
konsumen lebih tertarik dengan mal yang

M AL GAYA B ARU menawarkan konsep gaya hidup. Mal tidak lagi
dilihat sebagai pusat aktivitas berbelanja.

MAL LAMA MULAI LESU -

Pertumbunan transaks| semester | 2017

Penyebab P ' -

© Minim Inovas! dan pramosl <5

@ Peralihan perllaku belanja
Konsumen ke toko digital

@ Daya bell masyarakat berkurang

5>
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Mal Lama Perbedaan Mal Baru

Fasilitas multiguna

W Mengandaikan h ? Minim ‘ W Tidak bergantung HT? (apartamen, restoran,
tosarba I fasiitas pada toserba hotel, tampat hiburan)

Source: BCA Survey, 2017



Tourism Industry Is Growing

PROYEKSI PENERIMAAN DEVISA DARI SEKTOR-SEKTOR UTAMA DALAM PEREKONOMIAN INDONESIA

“Tahun 2020, sektor pariwisata merupakan penyumbang devisa terbesar bagi Indonesia”

25000

20000 /

15000

=0— Minyak

i == BatuBara
ew'w»Pariwisata

=36=CPO

!

10000

== Karet

5000 —

0

2015 2016 2017 2018 2019
Source: Kemenpar, 2015



Liburan menjadi kebutuhan pokok...

The 5" Indonesia T av-
and Holid 'y Fair 2010

' -
£ MANY MORE otsrmarzgr;s_
STARTING FROM RP 99.

6 Months® Preview Sale for BCA Credit Cardholders

28 October 2010 at 11.00 - 14.00

R 700 MOTELS & RTS WORLOWIOE

Period: 27 Oct + 1 Now mw Laywng Persod: 12 Dec 12 Feb 2011
sit Our Stand at ITHF

Book Now! www.accorhotels.com/bca

FIOTEL Rooms at [

% SUPER SAL - 50% Off"

b \\*' {{mala_qg_q ' mandala g THAI Z?RTI‘N%’S{‘)

C ATHAY PACIFIC  Garuda Indonessa

Purd\asththPurd\nsc et Special Price’ for Blach L‘r ry Jn x & Cnx w ‘v'.n Tmr.-, Rp 2 onﬁx 0,- at 1 H‘

)
] |
ﬂﬁ!%@ GRAND INDONESIA
SHOPPING TOWN

Kartu Kredit

A Smarter Way to Pay



Pertumbuhan Nilai Tambah Transportasi & Hospitality

year on year, percent

Ql-2017 Q2-2017

Transportation and warehousing 8.03 8.37
Railways transpot 12.30 18.03
Land transport 7.70 8.04
Sea transport 0.85 3.07
River, lake, and ferry transport =3 6.57
Air transport 13.23 11.92
Warehousing and support services for transportation,

postal & courier 7.29 7.96
Accomodation, food and beverages 4.68 5.07
Accomodation 4.70 4.84
Food and beverages 4.68 5.13

Source: BPS-Statistics Indonesia.

Source: BCA Survey, 2017
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The 5 Drivers
Consumption as a Lifestyle
From Goods to Experience

More Stress, More Travelling
Low Cost Tourism

Traveloka Effect
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#1 Low Cost Carrier

3 - 17 Oktober 2017 di travel.detik.com

Ratusan Voucher Menginap di Hotel cratis ® Ratusan Tiket Wisata Gratis
Tour Keluar Negeri Cratis o Tiket Pesawat Sratis e Travel Apparel Cratis

Powmvl By partners: Q’in B | Bestwestern
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